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Week 4 Discussion 1 Responses
Response to Erica Sampson
Hi Erica,
I agree that replicability is an important aspect of assessing reliability. Reliability is the extent to which the research methods employed will lead to consistent results (Aaker et al., 2015). This is important in ensuring that there are no random errors in the research process. Reliability can be evaluated based on the replicability of research, which is the extent to which similar results can be obtained from repeating the research under similar circumstances as the initial research (Hagger et al., 2017). Consequently, assessing reliability may require repeating the research, while this is not necessarily the case when assessing validity.  However, reliability only cannot be used to guarantee the validity of a research (Aaker et al., 2015). What do you think minimizes the replicability of a research study?
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Response to April White
Hello April,
Your discussion of validity was insightful. I would add that validity is crucial to the accuracy of the research since it ensures that there are no methodical errors in the research process. One type of validity is construct validity, which concerns the degree to which a certain measure used in the research is congruent with the preexisting theoretical assumptions about the topic of research (Aaker et al., 2015). As such, construct validity is dependent on assumptions made in previous research. Construct validity is divided into convergent validity and divergent validity (Hagger et al., 2017). While the former evaluates whether the constructs expected to relate are related, the latter evaluates whether those which are expected to be unrelated are unrelated (Aaker et al., 2015). What do you think is the best way to assess the validity of research findings?

References
Aaker, D. A., Kumar, V., Day, G. S., & Leone, R. P. (2015). Marketing research (12th ed.). Hoboken, N.J.: John Wiley & Sons. Pp 280-282.
Hagger, M. S., Gucciardi, D. F., & Chatzisarantis, N. (2017). On Nomological Validity and Auxiliary Assumptions: The Importance of Simultaneously Testing Effects in Social Cognitive Theories Applied to Health Behavior and Some Guidelines. Frontiers in psychology, 8, 1933. https://doi.org/10.3389/fpsyg.2017.01933
